Tips for Being a Critical Media Viewer
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- Remember that all media images and messages are constructions iFid{¥, FrEKK

FEBRMERBEMEN
- Carefully crafted with the intent to send a specific message fDFI{ER B
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- Think about why certain messages are consistently present in mainstream media

and others are absent #—#, At REERETFREAP—EEE, MEMERNE
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- Look closely at the images, examine: colours, editing, camera angles, appearance

of people, location, type of text fFZMERIEMAME AR ER: B, RBIEE. HFAE. A
PN, R XFHBF
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Investigate the source of the media you encounter. Who owns the
network or outlet? What else does that corporation own? How might
this ownership impact the media they produce? EZER&ERER EHEXT
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How might your implicit biases impact the way you read/view media?
How might the implicit biases of journalists impact their pieces? {REIBE
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